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Sharefull, inc.

Objectives:

As a job-seeking app, Sharefull enables users to
search for one-off and short-term part-time jobs.
To attract new users to the platform, Sharefull runs
advertising campaigns on TikTok.

Due to difficulties in securing creative production
resources, Sharefull launched a TikTok Creative
Challenge™ to carry out the bulk production and
distribution of creatives generated by creators.

Highlights:

* Succeeded in improving app install CPI.

* The number of TTCC creator videos saw a
continuous increase, with the delivery rate of
creator videos accounting for approximately

-327

23% of all deliveries in the first month alone.
* The delivery ratio of creator videos has been
gradually increasing since their launch.

Solution:
Auction Ads (App Promotion objective)
App Install optimization delivery

+53*

Actual data average value of 4.1-5.5
*TTCC videos vs Non-TTCC videos

Implementation period:
Apr - May 2024

*1: TikTok Creative Challenge (TTCC) is a feature that allows advertisers to commission video production directly from creators. Videos created by creators responding to the request can be delivered as Auction Ads.
Creators receive a set remuneration for posting videos, as well as a share of the revenue from ad expenses (paid by TikTok). TTCC is currently undergoing alpha testing in Japan.



