
Overall
䈘꯽鞄➢כ鵽Ⳃס⮣ג׊产瓀նط٭ٌ؞٤٬غ喋ׇמ⶜ⱱַ׀דגյ☔妳ط٭ٌ؞٤٬غכ٭ذؙؕٛؠ炘⿦ֿ菊曓邮⿁؅Ⳃ槆מؠ٭ؼٗך磆☭׼ֿם׊յよ⿁ס
նג׿׼Ⲗ冽ֿ釤םهؔطةَס׫┕յ㚞׿׈POPֿ䫴炐מ┕♓ն⪒㎁80䈘艥גזPOP⴫٬䈘꯽䫴炐؅车מ㲔꤀ע⿁⛼ⳓ꥗ն⨣熓ך垨ع٤ْؤ؅٭مؤزشٔ؞

TikTokع٤ْت٭ٝو

2021/10/15~10/25瑬┉䍧ⳓ꥗Ⳃ槆 2021/12/10~12/23瑬┉䍧磵冽氦辐Ⳃ槆

メンズビオレ施策 Essential THE BEAUTY施策

2021/10/28~11/7瑬◅䍧ⳓ꥗Ⳃ槆 2021/12/21~12/31瑬◅䍧磵冽氦辐Ⳃ槆

花王株式会社
גײיזׂחPOPס؞٤غךם؆ײ#



Summary

Highlight
POP؅縒ֻكסיזגֵמ׾
׆ד؆鱮ײ磝מ⫁؅Ⳃ槆ع٤
כ׆׾׌؅鏗氦ع٤ْؤךכ
״⻠ؠشؼ؝٭؛նג׀ךֿ
꥗ֿع٤ْؤ䑴ⳓס┕♓♭400
նגזױ

瑬┉䍧ْ3ٝ؛لث٤よ⿁ס
⿁؅ⳓ꥗ն⺨よ٭مؤزشٔ؞
ؠ٤䗯㕔؅٭٤ًٔ؞׷攐䐶ס
ג׎؂⾒מ٤٭عס٭ذؙؕٛ
ם׊☭磆ך啶䡗׾ֵס٤َ䚉ط
鎇ס⿁よצ⹕٤٭٤ًٔ؞׼ֿ
갭؅Ⱘ⭳ն⨣熓⛼⿁מ鹟ג׿ף
㎁80䈘艥⪑ע٭مؤزشٔ؞
כPOPךط٭ٌ؞٤٬غס┕♓
طةَס׫┕յ㚞׿׈⭳䫴י׊
նג׿׼Ⲗ冽ֿ釤םهؔ

TikTokع٤ْت٭ٝو

Ζⳓ꥗Ⳃ槆 Η磵冽氦辐Ⳃ槆

花王株式会社
גײיזׂחPOPס؞٤غךם؆ײ#

In-Feed Ad

ΖR&F
(泘氳ز٭ٛ)

鿥⟓仼2021/10/15~10/25
(11仼ꝴ䇖㏯)

ΗBrand Auction
(Ⳃ槆釱绱泘氳)

いいね数

42.8K

鿥⟓仼2021/12/10~12/23
(14仼ꝴ䇖㏯)

6秒視聴率

23.81%

いいね数

59.1K

26.40%
6秒視聴率

鿥⟓仼2021/10/15~10/25
(11仼ꝴ⺬銶)

鿥⟓仼2021/12/10~12/23
(14仼ꝴ⺬銶)

Performance
（広告配信のみ）



Summary

Performance
（広告配信のみ）

Highlight
⫔꯽6熮♓⫂؅٭ا٭ٗמ䌕׀
յꝎךכ׆ג׿⪋銧蜗؅׾ׄח
㶸Ⳃ槆׵מ꞊6׍׼؂熮釱绱曍յ
釱绱㱭▼曍מ׵כ냕ַ٭ؚنق
⻠ؠشؼ؝٭؛؅鋗ꎰնت٤ُ
ֿع٤ْؤ䑴ⳓס┕♓♭300״
꥗גזױն

瑬◅䍧Essential THE BEAUTY 
냷ْ؞ס紆㳊סث٭ٛبPOP؅
ⳓ꥗նס٭ذؙؕٛؠ攐䐶؅榟
סPOPכ⿁よמ╈ס鎇⚡ג׊־
釐碛؅磝ײ鱮٤٭٤ًٔ؞ײ⹕
⿁⛼鎇갭؅Ⱘ⭳ն⨣熓ס⿁よצ
⪑ע٭مؤزشٔ؞ג׿ף鹟מ
㎁80䈘艥♓┕ط٭ٌ؞٤٬غס
׫┕յ㚞׿׈⭳䫴י׊כPOPך
նג׿׼Ⲗ冽ֿ釤םهؔطةَס

TikTokع٤ْت٭ٝو

いいね数

46.9K

Ζⳓ꥗Ⳃ槆 Η磵冽氦辐Ⳃ槆

In-Feed Ad

18.1%

いいね数

74.0K

27.15%
6秒視聴率 6秒視聴率

鿥⟓仼2021/10/28~11/7
11仼ꝴ⺬銶

鿥⟓仼2021/10/28~11/7
11仼ꝴ䇖㏯

鿥⟓仼2021/12/21~12/31
14仼ꝴ⺬銶

鿥⟓仼2021/12/21~12/31
14仼ꝴ䇖㏯

花王株式会社
גײיזׂחPOPס؞٤غךם؆ײ#

ΖR&F
(泘氳ز٭ٛ)

ΗBrand Auction
(Ⳃ槆釱绱泘氳)



Overall
The first campaign working together with in-store sales promotions. In collaboration with Don Quijote Co., Ltd., popular creators and Don Quijote employees created unique video 
showcases for Kao products, while asking for catchy taglines in the comments. The best creations were made into real pop-up banners and displayed in-store.
The pop-up banners were displayed in more than 80 stores nationwide, and a positive effect on sales was observed.

TikTokع٤ْت٭ٝو

2022/10/15-10/25
Initial call for submissions video

2022/12/10-12/23
First results announcement video

Men's Biore Campaign Essential THE BEAUTY Campaign

2022/10/28 - 11/7
Second call for submissions video

2022/12/21-12/31
Second results  announcement video

Kao Corp. 
(We Made Don Quijote Pop-Up Banners Together!)- JAPAN



Summary

Highlight
Including tips for coming up with a 
pop-up banner design in the video 
encouraged more comments. 
Over 400 comments were 
received, including organic posts.

First call for pop-up banners for 
three Men's Biore products. 
Using their distinct styles, 
the creators explained the features 
of each product and the 
promotional campaign in fast-
paced videos, generating buzz 
around the campaign and products.
The catch copy selected as the best 
creation was displayed as pop-up 
banners in more than 80 Don 
Quijote stores nationwide, and a 
positive effect on sales was 
observed.

TikTokع٤ْت٭ٝو

In-Feed Ad

ΖR&F
(Reach)

42.8K

23.81%

59.1K

26.40%

6-Second View Rate

Performance
advertising only

6-Second View Rate

Number of Likes Number of Likes

Total over 11-day 
delivery period 2022/10/15-10/25

Total over 14-day 
delivery period 2022/12/10-12/23

1. Call for submissions video 2. Results announcement video

Kao Corp. 
(We Made Don Quijote Pop-Up Banners Together!)- JAPAN

ΗBrand Auction
(Video Views)

Total over 11-day 
delivery period 2022/10/15-10/25

Total over 14-day 
delivery period 2022/12/10-12/23



Summary

Highlight
By including attention-grabbing 
lines in the first 6 seconds of the 
video, we recorded high 6-second 
and full-length viewing rates, 
despite the length of the video. 
Over 300 comments were 
received, including organic posts.

Second Campaign: Call for pop-up 
banners for Essential THE 
BEAUTY's Perfect Hair Series. The 
products and pop-up banners were 
incorporated into conversations in 
the creator's unique styles, 
creating buzz around the 
campaign and products.
The catch copy selected as the 
best creation was displayed as 
pop-ip banners in more than 80 
Don Quijote stores nationwide, , 
and a positive effect on sales was 
observed.

TikTokع٤ْت٭ٝو

46.9K

1. Call for submissions video 2. Results announcement video

In-Feed Ad

18.1%

74.0K

27.15%
6-Second View Rate

Number of Likes Number of Likes

Total over 11-day 
delivery period 2022/10/28-11/7

Total over 14-day 
delivery period 2022/12/21-12/31

6-Second View Rate

Performance
advertising only

Kao Corp. 
(We Made Don Quijote Pop-Up Banners Together!)- JAPAN

ΖR&F
(Reach)

ΗBrand Auction
(Video Views)

Total over 11-day 
delivery period 2022/10/28-11/7

Total over 14-day 
delivery period 2022/12/21-12/31


