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Overall
The first campaign working together with in-store sales promotions. In collaboration with Don Quijote Co., Ltd., popular creators and Don Quijote employees created unique video 
showcases for Kao products, while asking for catchy taglines in the comments. The best creations were made into real pop-up banners and displayed in-store.
The pop-up banners were displayed in more than 80 stores nationwide, and a positive effect on sales was observed.

TikTok

2022/10/15-10/25
Initial call for submissions video

2022/12/10-12/23
First results announcement video

Men's Biore Campaign Essential THE BEAUTY Campaign

2022/10/28 - 11/7
Second call for submissions video

2022/12/21-12/31
Second results  announcement video

Kao Corp. 
(We Made Don Quijote Pop-Up Banners Together!)- JAPAN



Summary

Highlight
Including tips for coming up with a 
pop-up banner design in the video 
encouraged more comments. 
Over 400 comments were 
received, including organic posts.

First call for pop-up banners for 
three Men's Biore products. 
Using their distinct styles, 
the creators explained the features 
of each product and the 
promotional campaign in fast-
paced videos, generating buzz 
around the campaign and products.
The catch copy selected as the best 
creation was displayed as pop-up 
banners in more than 80 Don 
Quijote stores nationwide, and a 
positive effect on sales was 
observed.
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(Reach)

42.8K
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Kao Corp. 
(We Made Don Quijote Pop-Up Banners Together!)- JAPAN

Brand Auction
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Summary

Highlight
By including attention-grabbing 
lines in the first 6 seconds of the 
video, we recorded high 6-second 
and full-length viewing rates, 
despite the length of the video. 
Over 300 comments were 
received, including organic posts.

Second Campaign: Call for pop-up 
banners for Essential THE 
BEAUTY's Perfect Hair Series. The 
products and pop-up banners were 
incorporated into conversations in 
the creator's unique styles, 
creating buzz around the 
campaign and products.
The catch copy selected as the 
best creation was displayed as 
pop-ip banners in more than 80 
Don Quijote stores nationwide, , 
and a positive effect on sales was 
observed.
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